THE IMPORTANCE OF INTRODUCING POTENTIAL TOURISM DESTINATION THROUGH WRITING ACTIVITY by Kusmartini, Sri Endah & -, Sunani -







English Department, Sriwijaya State Polytechnic

ABSTRACT: This is a survey research about the importance of introducing potential tourism destination through writing activity on the basis of the students’ perceptions. The researchers try to find out the importance of introducing potential of tourism destination; to find out the role of writing activity in terms of the potential of tourism destination; and to find out the importance of introducing the potential of tourism destination through writing activity. The population of this research was the students of English Department, State Polytechnic of Sriwijaya, in academic year 2014/2015. The samples which were taken by using purposive sampling were the students of semester three. The results showed that introducing the potential tourism destination especially the ones located in South Sumatera was very important because the province of South Sumatera has a potential tourism destinations which were deserved to be promoted; there was enough effort from the government to introduce the potential tourism destination; It will give revenue for the country; it will create jobs for the community; it will boost economic growth and living standards; and it will stimulate the productivity of other sectors. The roles of writing activity in terms of potential tourism destination were introducing the wealth and the beauty of the nature, the hospitality and the uniqueness of local community, culture, heritage, culinary, and the cultural varieties of the local community to public. Introducing the potential tourism destination through writing activity was very important because there were many international sport events held in South Sumatera. 

Key words: Potential tourism destination, writing activity 

Since the last few years, the government of South Sumatera Province has been busy improving many sectors including tourism sector. Hotels are built. Potential tourism destinations are developed their facilities and infrastructures. Tourism awareness is socialized not only to the local community but also to the people who live outside of the tourism destination. Finally the food courts or culinary centers are developed.
The government considers it necessary to do the improvement in this sector because in Indonesia tourism has a significant role to bring in the foreign exchange after the sector of oil, natural gas and palm oil (The Ministry of Tourism and Culture of Republic of Indonesia, 2011). In terms of the number of visitors, South Sumatera gets the ninth rank among the provinces in Indonesia (Antara news, 2011). It is a fairly good preliminary evidence to show the importance of tourism sector in South Sumatera Province.
Improvements in the field of tourism is also confirmed by the presence of a variety of activities, both national and international scale held in South Sumatra as PON XVI in 2004, SEA Games 2011, ISG (Islamic Solidarity Games) from 22nd September to 1st October 2013; Musabaqoh Tilawatil Qur'an international level in 2014; Musi Triboatton from 24th November to 29th November 2014; FFI (Indonesian Film Festival) in December 2014; ASEAN University Games XVII from 10th May to 21st December 2014; and the ASEAN Games in 2018.
	A large number of tourists visiting South Sumatra make it possible for the government to introduce and develop potential tourism destinations. Potential tourism destinations like Kampung Kapitan, Kampung Arab, Kemaro Island, Kawah Tengkurep and others need to be introduced to everyone so that these potential tourism destinations can become tourism destinations and bring in foreign exchange for the country. For that purpose, many things should be developed including facilities and infrastructures so that the tourists can enjoy the tourism destinations safely, happily, and comfortably. Good management should also be developed to support the tourism destination.
	In Indonesia, tourism industry which is one of service industries experienced a rapid increase in recent years (Lupiyoadi, 2013). Moreover, Lupiyoadi (2013) also mentions that one of the causes of this increase is due to the increased of the welfare of the society. Therefore, the attempt to introduce potential tourism destination to various audiences both inside and outside of the country should be more emphasized.
It is believed that writing activities regarding the potential tourism destination is one of the efforts that should be made in order to introduce the potential tourism destination that can later be turned into tourism assets that will provide foreign exchange for the government, especially South Sumatra and the Indonesian people in general.
The activities to introduce potential tourism destinations can be made either orally from people who have visited the potential tourism destination to a family or friend who has not visited the potential tourism destinations or in writing through the media like newspapers, magazines, pamphlets and brochures in the form of articles or in the form of testimony. Unfortunately the person who can obtain the information either orally or in writing through the media of newspapers, magazines, pamphlets and brochures are limited in number for those who live in the region around potential tourism destinations. Currently, people recognize new terms called e-WOM (electronic Word-of-Mouth). Electronic Word-of-Mouth means the dissemination of information from one person to another through electronic media in cyberspace, such as on blogs, facebook, twitter and others. This method is considered better as claimed by Jalilvand and Samiei (2012) that e-WOM is one of the most effective factors affecting brand image and the desire to buy the products of the brand.
Introducing the potential tourism destinations should be implemented as well as possible because Lupiyoadi (2013) says that basically the consumer requires relevant information on how to get a product (goods and services) and other information relating to the products offered. Therefore, introducing the potential tourism destinations through writing activities must be carried out so that the information can be up to the hands of consumers as well as possible. 




	It was a survey research about the importance of introducing the potential tourism destination through writing activity based on the perception of the students. In this current research, the researchers wanted to find out the importance of introducing potential tourism destination; the roles of writing activity; and the importance of introducing potential tourism destination through writing activity.










The Importance of Introducing Potential Tourism Destination Based on Students’ Perception
No	Statement	Strongly Disagree (%)	Disagree (%)	Neutral  (%)	Agree (%)	Strongly Agree (%)
1.	South Sumatera has potential tourism destinations which were deserved to be introduced.	0 (0%)	2 (3.2%)	9 (14.3%)	31 (49.2)	21 (33.3%)
2.	There were efforts from the government of South Sumatera to develop tourism sector including the effort to introduce the potential tourism destination.	1 (1.6%)	5 (7.9%)	22 (34.9%)	24 (38.1%)	11 (17.5%)
3.	There were local, regional, national and international events conducted in South Sumatera.	0 (0%)	0 (0%)	6 (9.5%)	22 (34.9%)	35 (55.6%)
4.	Tourism destination can bring in foreign exchange for the country and increase local revenues.	0 (0%)	0 (0%)	7(11.1%)	21 (33.3%)	35 (55.6%)
5.	If tourism destination was managed properly, it can create jobs for the citizen.	0 (0%)	1 (1.6%)	4 (6.3%)	22 (34.9%)	36 (57.2%)
6.	The culture of the local community can be introduced to domestic and international tourists.	0 (0%)	0 (0%)	4 (6.3%)	32 (50.8%)	27 (42.9%)
7.	If it is managed properly, tourism destination can produce rapid economic growth for the local community.	0 (0%)	1 (1.6%)	6 (9.5%)	32 (50.8%)	24 (38.1%)
8.	If it is managed properly, it can stimulate other productivity sectors. 	0 (0%)	0 (0%)	6 (9.5%)	31(49.2%)	26 (41.3%)
9.	If it is managed properly, it can increase the living standard of the local community	0 (0%)	0 (0%)	17 (27%)	25 (39.7%)	21 (33.3%)
10.	If it is managed properly, it can increase products of handicraft.	0 (0%)	1 (1.6%)	6 (9.5%)	30 (47.6%)	26 (41.3%)
11.	If it is managed properly, it can increase products of art.	0 (0%)	1 (1.6%)	11(17.5%)	30 (47.6%)	21 (33.3%)
12.	If it is managed properly, it can increase products of the culture.	0 (0%)	1 (1.6%)	12 (19%)	25 (39.7%)	25 (39.7%)
13.	If it is managed properly, it can give a chance for the small industrial product market to expand its market to the international world.	0 (0%)	1 (1.6%)	12 (19%)	31(49.2%)	19 (30.2%)
14.	If it is managed properly, it can be a substitute for oil and gas to provide foreign exchange.	0 (0%)	1 (1.6%)	25 (39.7%)	23 (36.5%)	14 (22.2%)
Source: Primary data processed in 2014

From the table, it can be seen that there were 49.2 % of the respondents agreed and 33.3% of the respondents strongly agreed to the statement that South Sumatera had potential tourism destinations which were deserved to be introduced; there were 38.1% of the respondents agreed and 17.5% of the respondents strongly agreed to the statement that there were efforts from the government of South Sumatera to develop tourism sector including the effort to introduce the potential tourism destination; there were 34.9% of the respondents agreed and 55.6% of the respondents strongly agreed to the statement that there were local, regional, national and international events conducted in South Sumatera; 33.3% of the respondents agreed and 55.6% of the respondents strongly agreed to the statement that tourism destination can bring in foreign exchange for the country and increase local revenues; there were 34.9 % of the respondents agreed and 57.2% of the respondents strongly agreed to the statement that if tourism destination was managed properly, it can create jobs for the citizen; there were 50.8% of the respondents agreed and 42.9% of the respondents strongly agreed to the statement that the culture of the local community can be introduced to domestic and international tourists; there were 50.8% of the respondents agreed and 38.1% of the respondents strongly agreed to the statement that if it is managed properly, tourism destination can produce rapid economic growth for the local community; there were 49.2% of the respondents agreed and 41.3 % of the respondents strongly agreed to the statement that if it is managed properly, it can stimulate other productivity sectors; there were 39.7% of the respondents agreed and 33.3% of the respondents strongly agreed to the statement that if it is managed properly, it can increase the living standard of the local community; there were 47.6% of the respondents agreed and 41.3% of the respondents strongly agreed to the statement that if it is managed properly, it can increase products of handicraft; there were 47.6% of the respondents agreed and 33.3 % of the respondents strongly agreed to the statement that if it is managed properly, it can increase products of art; there were 39.7% of the respondents agreed and 39.7% of the respondents strongly agreed to the statement that if it is managed properly, it can increase products of the culture; there were 49.2 % of the respondents agreed and 30.2 % of the respondents strongly agreed to the statement that if it is managed properly, it can give a chance for the small industrial product market to expand its market to the international world; there were 36.5% of the respondents agreed and 22.2% of the respondents strongly agreed to the statement that if it is managed properly, it can be a substitute for oil and gas to provide foreign exchange.
It is in line with the theory conducted by Lupiyoadi (2013) which states that the activity of introducing the product (goods and service) should be conducted well because the consumers need relevant information about how to get the product and other information regarding the product offered. Furthermore, it is also in line with the theory conducted by Spillane (1987); Wahab (1992); and Yoeti (1997) which stated that tourism industry is one of the industries which are able to produce rapid economic growth for the local community; can stimulate other productivity sectors; can increase the living standard of the local community; can increase products of handicraft; can increase products of art; can increase products of the culture; can give a chance for the small industrial product market to expand its market to the international world; and can be a substitute for oil and gas to provide foreign exchange.

Table 2
The Roles of Writing Activity about Potential Tourism Destination Based on Students’ Perception
No	Statement	Strongly Disagree (%)	Disagree (%)	Neutral(%)	Agree (%)	Strongly Agree (%)
1.	Introducing potential tourism destination to public.	1 (1.6%)	1 (1.6%)	22 (34.8%)	31 (49.3%)	8 (12.7%)
2.	Showing the natural wealth owned by potential tourism destination to public.	0 (0%)	1 (1.6%)	15 (23.8%)	39 (61.9%)	8 (12.7%)
3.	Showing the natural beauty owned by potential tourism destination to public.	0 (0%)	0 (0%)	19 (30.1%)	32 (50.9%)	12 (19%)
4.	Showing the hospitality of the community around the potential tourism destination to public.	0 (0%)	1 (1.6%)	22 (34.8%)	32 (50.9%)	8 (12.7%)
5.	Showing the uniqueness of the people around the potential tourism destination to public.	1 (1.6%)	1 (1.6%)	23 (36.5%)	28 (44.4%)	10 (15.9%)
6.	Showing the culture of the local people of potential tourism destination to public.	0 (0%)	0 (0%)	14 (22.2%)	39 (61.9%)	10 (15.9%)
7.	Showing the heritage of the local people of potential tourism destination to public.	0 (0%)	0 (0%)	17 (27%)	35 (55.6%)	11 (17.4%)
8.	Showing historical heritage of the potential tourism destination to public. 	0 (0%)	0 (0%)	13 (20.6%)	38 (60.3%)	12 (19.1%)
9.	Showing the culinary delights of the local people of potential tourism destination to public.	0 (0%)	0 (0%)	18 (28.6%)	30 (47.6%)	15 (23.8%)
10.	Showing the cultural diversity of the local people of potential tourism destination to public.	0 (0%)	0 (0%)	20 (31.7%)	27 (42.9%)	16 (25.4%)
Source: primary data processed, 2014

The following were the roles of writing activity about potential tourism destination on the basis of the students’ perceptions of English Department State Polytechnic of Sriwijaya with the concentration of Hospitality Industry. There were 49.3% respondents who agreed and there were 12.7% respondents who strongly agreed to the statement that the role of writing activity about potential tourism destination was to introduce potential tourism destination to public. There were 61.9% respondents who agreed and there were 12.7% respondents who strongly agreed to the statement that the role of writing activity about potential tourism destination was to show the natural wealth owned by potential tourism destination to public. There were 50.9% respondents who agreed and there were 19% respondents who strongly agreed to the statement that the role of writing activity about potential tourism destination was to show the natural beauty owned by potential tourism destination to public. There were 50.9% respondents who agreed and there were 12.7% respondents who strongly agreed to the statement that the role of writing activity about potential tourism destination was to show the hospitality of the community around the potential tourism destination to public. There were 44.4% respondents who agreed and there were 15.9% respondents who strongly agreed to the statement that the role of writing activity about potential tourism destination was to show the uniqueness of the people around the potential tourism destination to public. There were 61.9% respondents who agreed and there were 15.9% respondents who strongly agreed to the statement that the role of writing activity about potential tourism destination was to show the culture of the local people of potential tourism destination to public. There were 55.6% respondents who agreed and there were 17.4% respondents who strongly agreed to the statement that the role of writing activity about potential tourism destination was to show the heritage of the local people of potential tourism destination to public. There were 60.3% respondents who agreed and there were 19.1% respondents who strongly agreed to the statement that the role of writing activity about potential tourism destination was to show historical heritage of the potential tourism destination to public. There were 47.6% respondents who agreed and there were 23.8% respondents who strongly agreed to the statement that the role of writing activity about potential tourism destination was to show the culinary delights of the local people of potential tourism destination to public. Finally, there were 42.9% respondents who agreed and there were 25.4% respondents who strongly agreed to the statement that the role of writing activity about potential tourism destination was to show the cultural diversity of the local people of potential tourism destination to public.

Tabel 3
The Importance of Introducing Potential Tourism Destination through Writing Activity Based on the Students’ Perception
No	Statement	Strongly Disagree (%)	Disagree (%)	Neutral (%)	Agree (%)	Strongly Agree (%)
1.	There are a wide range of events, especially international sports events held in South Sumatra Province.	0(0%)	1 (1.6%)	9 (14.3%)	14 (22.2%)	39 (61.9%)
2.	Potential tourism destinations in South Sumatra have natural resources that must be introduced to the international community.	0 (0%)	0 (0%)	5 (7.9%)	31(49.2%)	27 (42.9%)
3.	Potential tourism destinations in South Sumatra have beautiful natures that must be introduced to the international community.	0 (0%)	0 (0%)	12 (19%)	31 (49.2%)	20 (31.8%)
4.	Local communities living on the potential tourism destinations in South Sumatra are friendly to everybody. This friendly manner must be introduced to the international community.	0 (0%)	2 (3.2%)	16 (25.4%)	31 (49.2%)	14 (22.2%)
5.	Local communities living on the potential tourism destination in South Sumatra are unique. This uniqueness must be introduced to the international community.	0 (0%)	2 (3.2%)	16 (25.4%)	29 (46%)	16 (25.4%)
6.	Local communities living in potential tourism destinations in South Sumatra have glorious culture that must be introduced to the international community.	0 (0%)	0 (0%)	14 (22.2%)	33 (52.4%)	16 (25.4%)
7.	Potential tourism destinations in South Sumatra have heritage that must be introduced to the international community.	0(0%)	1 (1.6%)	6 (9.5%)	34 (54%)	22 (34.9%)
8.	Potential tourism destinations in South Sumatra have historical heritage that must be introduced to the international community. 	0 (0%)	1 (1.6%)	8 (12.6%)	34 (54%)	20 (31.8%)
9.	Local communities living on the potential tourism destinations in South Sumatra have diverse delicious culinary that must be introduced to the international community.	0 (0%)	0 (0%)	7 (11.1%)	30 (47.6%)	26 (41.3%)
10.	Local communities living on the potential tourism destinations in South Sumatra have diverse cultures that must be introduced to the international community.	0 (0%)	0 (0%)	12 (19%)	26 (41.3%)	25 (39.7%)
Source: Primary data processed, 2014

	The table above showed that introducing potential tourism destination through writing activity according to the perceptions of the students of English Department State Polytechnic of Sriwijaya with the concentration of Hospitality Industry was important because of the following reasons. There were 22.2 % of the respondents agreed and 61.9 % of the respondents strongly agreed to the statement that there were a wide range of events, especially international sports events held in South Sumatra Province. There were 2.49.2 % of the respondents agreed and 42.9 % of the respondents strongly agreed to the statement that the potential tourism destinations in South Sumatra had natural resources that must be introduced to the international community. There were 49.2 % of the respondents agreed and 31.8 % of the respondents strongly agreed to the statement that potential tourism destinations in South Sumatra had beautiful natures that must be introduced to the international community. There were 49.2% of the respondents agreed and 22.2 % of the respondents strongly agreed to the statement that the local community living in the potential tourism destinations in South Sumatra were friendly to everybody. This friendly manner must be introduced to the international community. There were 46 % of the respondents agreed and 25.4 % of the respondents strongly agreed to the statement that the local communities living in the potential tourism destinations in South Sumatra were unique. The uniqueness must be introduced to the international community. There were 52.4 % of the respondents agreed and there were 25.4 % of the respondents strongly agreed to the statement that the local communities living in potential tourism destinations in South Sumatra had glorious culture that must be introduced to the international community. There were 54 % of the respondents agreed and 34.9 % of the respondents strongly agreed to the statement that potential tourism destinations in South Sumatra had heritage that must be introduced to the international community. There were 54 % of the respondents and 31.8 % of the respondents strongly agreed to the statement that potential tourism destinations in South Sumatra had historical heritage that must be introduced to the international community. There were 47.6 % of the respondents agreed and 41.3 % of the respondents strongly agreed to the statement that the local communities living in potential tourism destinations in South Sumatra had diverse delicious culinary that must be introduced to the international community. Finally, there were 41.3 % of the respondents agreed and 39.7 % of the respondents strongly agreed to the statement that the local communities living in potential tourism destinations in South Sumatra had diverse cultures that must be introduced to the international community.




Introducing potential tourism destination in South Sumatera according to the perception of the students of English Department State Polytechnic of Sriwijaya with the concentration of Hospitality Industry was important. It was important because South Sumatera had potential tourism destinations which were deserved to be introduced; there were efforts from the government of South Sumatera to develop tourism sector including the effort to introduce the potential tourism destination; there were local, regional, national and international events conducted in South Sumatera; tourism destination can bring in foreign exchange for the country and increase local revenues; it can create jobs for the citizen; the culture of the local community can be introduced to domestic and international tourists; tourism destination can produce rapid economic growth for the local community; it can stimulate other productivity sectors; it can increase the living standard of the local community; it can increase products of handicraft; it can increase products of art; it can increase products of the culture; it can give a chance for the small industrial product market to expand its market to the international world; and it can be a substitute for oil and gas to provide foreign exchange.
The roles of writing activity about potential tourism destination according to the perception of the students of English Department State Polytechnic of Sriwijaya with the concentration of Hospitality Industry were introducing potential tourism destination to public; showing the natural wealth owned by potential tourism destination to public; showing the natural beauty owned by potential tourism destination to public; showing the hospitality of the community around the potential tourism destination to public; showing the uniqueness of the people around the potential tourism destination to public; showing the culture of the local people of potential tourism destination to public; showing the heritage of the local people of potential tourism destination to public; showing historical heritage of the potential tourism destination to public;  showing the culinary delights of the local people of potential tourism destination to public; and showing the cultural diversity of the local people of potential tourism destination to public.
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